
Required Information

Please provide the following information for a Last-minute offer email.

•	 Property name or brand and location (only 1 property allowed)

•	 Imagery: 
• 1 high-resolution image
• JPG format
• No copy allowed on images

•	 Content:
• Body headline – up to 30 characters
• Body copy – Maximum of 25-word count

Suggested topics include promotions or agent Incentives

Desired Call-to-action

•	 Option 1: Promotional offer on the Internova Travel website
If providing an offer, it must be loaded to the GDS program’s rate codes, combinable with the program’s benefits 
and uploaded to the Promotion Management Tool located on the Partner Portal RFP site. Please consult with your 
property’s RFP contact to upload promotions via the Internova RFP site.

•	 Option 2: Advisor-facing PDF
• PDF Requirements (optional)

1. File size must be under 1MB or URL, no limit on text or photos, style is up to the partner.
2. PDF must include the program’s logo on it. 

Disclosure: It is the partner’s responsibility to submit the information on or before the deadline 
provided in your marketing plan to hotelmarketing@internova.com.

LISTING- LAST-MINUTE OFFER EMAIL
The e-newsletter is a monthly email that includes multiple partners and is distributed across the 

Internova Travel Group agencies. The assets must be an “just in time” offer or incentive. 



SOCIAL MEDIA POST
The social media post quickly connects you to our private Facebook group for  

Internova Travel Group advisors, providing easy and efficient access. Please note that  
Internova has final approval on content submitted to the page.

Required Information

Please provide the following information for a social media post.

•	 Content: Must provide copy or key points to focus on in the social media post.

•	 Must choose EITHER video or images: 
• Video Specs:

• MP4 format
• Video must be fully edited (audio included)
• Content can be consumer-facing or advisor-facing
• Orientation – Portrait mode
• Duration – up to 60 seconds

• Image Specs:
• 4-8 images
• JPG format
• Maximum 2MB

Disclosure: It is the partner’s responsibility to submit the information on or before the deadline 
provided in your marketing plan to hotelmarketing@internova.com.



PRINT ADVERTISING SPECIFICATIONS

AD SIZE TRIM BLEED

2-Page Spread

Full-Page

1/3-Page Vertical

17.5” x 10.875”
8.75” x 10.875”
2.85” x 10.875”

17.75” x 11.125”
9” x 11.125”
2.975” x 11.125”

SAF E AREA:
All live matter must be a minimum of .375” from trim on all four sides

BLEED AREA 

TRIM AREA

SAFE AREA

PREFERRED MATERIALS:

PDX/X1A (4-color composite) files
For instructions on how to create a PDF/X1A 
file: OLTRE PDF-X1A File Prep Instructions

FILE SPECIFICATIONS & GUIDELINES:

 All fonts and artwork must be included/ 
embedded

 Image resolution is 300 dpi
 CMYK or Greyscale only. RGB 

elements must be converted to 
CMYK.

 Spread Ads – keep all live matter .375” 
away from all trim and .75” away from 
inside gutter to prevent text from 
getting cut off

 Quark, Adobe InDesign, Adobe 
Illustrator, and PageMaker files will not 
be accepted

 Please note: OLTRE uses virtual
proofingand does not accept hard copy
proofs.  OLTRE does not make any
changes to ads or files

FILE TRANSMISSION:
Upload PDF/X1A files to our ad portal:
OLTRE Ad Submission

PRODUCTION CONTACT:
PRODUCTION@OLTREMAG.COM

 No trade ads or ads with promotional 
offers accepted

 Advertising may not list company 
contact or direct booking information 
including websites, email addresses 
and phone numbers

 Advertising with the Global Travel 
Collection, Travel Leaders Network or 
Internova Travel Group logo will not 
be accepted

 Included call-to-action may not 
reference agency but may refer 
reader to contact a travel advisor or 
travel professional for more 
information

 OLTRE assumes images, logos, and 
copy included in advertising creative 
are owned or licensed by the 
Advertiser and accepts no 
responsibility in case of artist legal 
action

DESIGN REQUIREMENTS:

1/3-PAGE VERTICALFULL-PAGE

2-PAGE SPREAD

https://protect-us.mimecast.com/s/sT6tCER7KAF3DzkxQiNNH5N?domain=storage.googleapis.com
https://form.asana.com/?k=xBSPHV4ifc0gmLmyHTBzdw&d=1199541355128078


PRINT ADVERTISING SPECIFICATIONS

1/ 4 -P AGE SHARED ADVERTO RIAL (available to Internova SELECT and CURATED Hotel and Resort Partners only)

BLEED AREA 

TRIM AREA

SAFE AREA

P RO DUCTIO N CO NTACT: P RO DUCTIO N@O LTREMAG.CO M

Please submit the following assets to our ad portal:  OLTRE Ad Submission

• 3-5 Images
o Combination of portrait and landscape orientation
o Minimum 1920*1080 - 300 dpi image resolution
o Please note: OLTRE assumes images submitted are owned or licensed by the Advertiser and 

accepts no responsibility in case of artist legal action

• Maximum of 3 Copy Points
o Copy length is standardized at up to 50 words including property name and location
o Copy will be written by OLTRE’s copywriter – do not send pre-written copy block
o No trade or promotional offers accepted
o Copy will not list Advertiser’s logo or direct booking information including website, email 

address or phone number

https://form.asana.com/?k=xBSPHV4ifc0gmLmyHTBzdw&d=1199541355128078
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