Media &
ENnrerrainment

above the average level

Despite popularity in Al collaborafions, corporares
orimarily view starfups as occasional partners

Open Innovation is popular in the Media & Enfertainment sector, 7 Llo/
according to the Sopra Steria Next Open Innovation Report 2025. 80% o
of corporates have engaged in startup collaborations and 74% deem Jufgebg?ﬁggﬂgz\ﬁgon
Open Innovation to be important to their strateqgy. 63% of corporates their strategy - below
reach their objectives in their projects, which is just below the cross average
industry standard.

Media & Enterfainment companies are paying close attention to

fechnology frends, as 697% ot collaborating companies have done Al

projects in the past two years, the second highest across all industries.

It does seem, however, that they are not harvesting the value they're 6 30/
searching for. On average, 70% of those who have done Al . o
collaborations say startups will be important in executing their Al Olﬁi‘i?{j&g%‘@f?ﬁmﬁm
strategy. Only 54% of Media & Enfertainment companies do, which is objectives always or most
fhe second lowest industry score. When asked about the most of the time - just below
challenging phase, these corporates point to finding the right startup average across indusiries
as the most difficult, suggesting that they need to pay more attention

fo the search phase if they are to succeed with utilising starfups for the

development of their Al offerings and infegrations.

OW Third h]ghesf number of COI’pOI’Cﬂ'GS Q: Has your organisation ever collaborated with a startup?
' Companies selecting Yes, both Domestic and Foreign Starfups, Yes, Domestic
to have collaborated with startups >fartups ondl Yes, Foreign sfarfups
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Q: How important is startup collaboration for your organisafion’s strafegy? Q: Overall, how often in your collaborations with startups did you achieve your objectives?
Companies answering Very Important (Mission Critical) and Slightly Important, but not Mission Critical Companies answering Always and Most of the Time
()/4 Second highest level of ()5 Second lowest belief
collaboration with Al-starfups that startups will be crucial in executing Al strafegies
Q: In which area(s) have you collaborated with startups within Q: What future role do you see for starfups in the ongoing development and
the last 24 monthse¢ implementation of your organisation's Al strategy?¢
Companies answering Artfificial inteligence (Al) Companies answering As key partners in driving innovation and As integral to your Al development process
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sopra = steria This survey was conducted among 1,643 public and private organisafions and startups in 12 European countries: United sopra S steria
Kingdom, France, Italy, Spain, Germany, sweden, Norway, Denmark, Belgium, the Netherlands, Luxembourg, and Switzerland. NneXC




