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The

Fconomist To discuss your requirements, please contact the syndication team

What is The World in 2021?

The Economist’s annual future-gazing publication
offers mind-stretching insights into the future.

Written by our correspondents, editors
and globally-recognised public figures,
it circulates in more than 9o countries,
in 24 languages, to a world audience
in excess of 2.8 million people.

We invite you to join our licensing
partners who benefit directly
from using our content.

How can The Economist help my brand?

The Economist’s diverse range of content
can help attract better advertising and
sponsorship, by raising your profile
within your target market.

Our multi-format, multi-platform content
is suitable for digital and print brands.

The possibilities are endless.

What kind of content do we supply?

We can provide more than 120 items of
multi-format editorial content including
locally-relevant coverage and bespoke
content packages.

Choose from articles, opinion pieces,
podcasts, films, maps, graphs and more.

Content is available in English, for
your translation.
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Get in touch

A message from the editor

For The World in 2021,
we’ll be considering the
ongoing consequences

of the coronavirus
pandemic and its impact
on politics, economics,
business, science and culture. We’ll also
look forward to the American presidential
inauguration and the transition to

a new chancellor in Germany.

The Economist’s writers will be joined by
distinguished editors and columnists
from other publications, and leaders
from business, politics, science and the
arts will add their ideas for 2021. This
mix of contributors makes The World

in 2021 uniquely authoritative in its
predictions of trends and events - and
has won the publication a loyal and
growing readership around the world.

T

Tom Standage, Editor,
The World in 2021

@ +44 (0)20 7576 8147

rights@economist.com

What do other
publishers say about
The World in from
The Economist?

Content from The World in series
makes a huge contribution to the
success of licensees worldwide:

The World in is a globally

renowned and high-quality
publication of The Economist, and
I think it is fortunate to be able
to introduce it to Korean readers
every year. It provides quality
information with insight, but it
is never difficult to read. We have
been publishing this every year for
about 20 years, and it is a beloved
steady seller in Korea. I strongly
recommend The World in to
publishers in other countries.”

Sang-a, The Korean Economic Daily,
South Korea

¢ After seven years as licensee
of The World in in Sweden

(and in Finland since 2020), we feel
that there is no other brand that can
give such a broad and updated view
of what will shape the year ahead.
The editors and writers from

The Economist seem to have the
imagination and knowledge
needed for bold thoughts about
the future. We love that.

Conny Unéus, CEO, InPress
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Benefits of licensing

The World in
@ Strengthen your brand—and broaden .ot
yourappeal. The World in
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@ Bespoke packages—with the option to 2019 =)
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@ Multi-format content—including video,
podcasts, text, charts, graphs and maps.

@ Language options—content supplied in
English, or available for translation.

- -y

o i
O i )
— 3

¢ Working with members of Syndication
and Licensing team at The Economist
is always a pleasure because of their
professionalism, punctuality and flexibility.
I'm always confident that I get detailed
answers on any question at every stage

of our cooperation.
Anna Pavlenko, NV, Ukraine

66 Asia
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Kako se obraniti od ekstremizma:

I am publisher and editor of the e
Lithuanian edition of The World in... S :
for more than ten years. Many fantastic, i | o |

10
2 Novom Zelandu, postalo mi

Una-

unreal and even crazy things happened . :
during these years in the world. But the 7 N
cooperation with The Economist and the Ao,

‘ministrica Novog

work with it’s team always were smooth ot e

»
and Cal m . teroristickog napada na
JZamije u Christchurchu

ojedinagno Novi
. | Znala sam da pojedinaénd TCT
Zeland ne moze MNog

Ovidijus Lukosius, 1Q, Lithuania




